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Strategic Pillar 1: Acader Excellence

1 1.1 Number of programmes 4 4 4 5 5 5

2 1.2 Number of course updates 2 4 6 8 10 10
3 1.3 Student satisfaction (%) 90 90 a2 92 96 96
4 1.4 Alumni satisfaction (%) 938 94.35 94.76 9517 95.59 96
5 1.5 Employer satisfaction (%) 90.6 91.55 92.26 9297 93.69 94.4
3] 1.6 Rate of admissions 79 81.25 8294 8462 86.31 88
7 17 ir 1 1 2 2 3 3
8 Strategic Pillar 1: Academic Excellence 1.8 Active collaborations with Industries 1 2 3 4 5 5
9 1.9 Proportion of postgraduate students (%) 8 10 13 13 14 15
10 1.10 Proportion of Thesis-based Masters (%) 2 4 5 7 9 10
11 :;;;z&mllesiihm(ﬂlml publication conversion 50 54 57 60 63 66
12 1.12 New programmes in hybridionline mode 0 0 ] 1 1 1
13 1.13 Number of International Students enrolled 2 3 3 4 4 4
14 1.14 Proportion of international PhD students (%) 0 0 0 0 10 10
15 1.15 Proportion of external to internal PhD students (%) 10 14 16 18 18 20
1 2.1 Proportion of PhD Faculty (%) 316 35 &0 60 65 75
2 2.2 Proportion of Faculty with terminal degree from abroad (%) 27 30 33 33 38 as
3 (ﬁj S 1 L I 20 30 40 60 80 100
4 2.4 Facully satisfaction ratings (QEC) 0 0 0 0 0 0
5 2.5 Facully with aclive externally funded research projecs (%) 105 14.45 25 30 35 40
2.6 Total externally funded active research (PKR million} 12 14 16 18 20 22
Strategic Pillar 2: Faculty Development
2.7 Average Research Funding per faculty member (PKR million) 0.7 0.82 0.94 1 11 12
8 2.8 Yearly JCR (Q1/02) papers published 10 12 14 16 18 20
9 2.9 Average JCR (Q1/Q2) publications per faculty member 12 13 138 145 153 16
10 2.10 Total Approved Patents 0 1 1 2 3 3
11 211 Average Approved Patents per faculty member 0 0.05 005 01 0.166 0166
12 212 Proportion of Approved PhD sUp&Nisors (%) 100 100 100 100 100 100
1 3.1 Student retention rate at start of 2nd semester (%) 86 88 a0 91 92 92
2 3.2 Graduation rate within time - UG (%) 94 945 94.88 95.25 95.62 96
3 Strategic Pillar 3: Student Success ?q:lGladuale employment/engagement rate within 6 months - UG 04 04 a5 95 % %
4 3.4 Entrepreneurial alumni (1ast 4 batches) 0 0 o 0.385 0.385 077
5 3.5 Awards ir ir 0 3 4 4 5 5
Strategic Pillar 4: Infrastructure and Fax ies
1 4.1 Number of new facilities developed 0 0 1 1 2 2
2 4.2 Laboratories upgrades 0 0 0 1 1 2
3 4.3 Computer Centres upgrades 0 3 4 5 3 8
4 Strategic Pillar 4: Infrastructure and Faciliies 4.4 Accessibility of disabled persons (%) 40 40 40 40 40 40
5 4.5 HSE compliant buildings (%) 100 100 100 100 100 100
3 4.6Cl with it 1 1 2 2 3 4
7 4.7 Student satisfaction with digital resources (QEC) 0 0 o 0 0 )
(] 5.1 Trainings arranged by NED Academy 0 0 ] ) 0 0
2 5.2 Trainings arranged by department or its centres 2 4 6 8 10 12
3 5.3 Participants at NED Academy trainings 0 0 0 0 0 0
4 Strategic Pillar 5: D 54 ipan inings 25 30 35 40 45 50
5 5.5 Senior executive level trainings 0 0 1 2 3 4
] 5.6 Online/blended trainings 0 0 1 1 2 2
7 5.7 Proportion of international participation (%) 0 0 ] 10 10 20
1 6.1 Active industry partnerships 1 2 3 4 5 6
2 6.2 Faculty in placement programmes 2 2 2 3 4 4
Strategic Pillar 6: Industry Collaboration
6.3 Industries in Cooperative Education Programme 0 0 ] 1 1 1
4 6.4 Placement rate of graduates - UG (%) 80 8125 82.19 8312 84.06 85
1 71 lips and 0 0 ] 1 2 2
2 7. i i 1 2 4 6 8 10
Strategic Pillar 7: Internationalisation
3 7.3 Faculty involved in international mobility (%) 0 0 0 1 1 2
4 7.4 Students in international exchange programmes (%) 0 0 0 0 0 5
1 91 iaries from ity service 50 70 80 80 a0 100
2 9.2 Active international technical/professional bodies on campus 2 2 2 2 2 2
Strategic Pillar 9: Senice to Community
3 9.3 Co- and extra-curricular events held 6 7 T 8 9 10
4 9.4 University activities with philanthropic engagement 1 1 1 2 2 2
1 10.1 Active research funding (PKR million) 12 14 16 18 20 22
2 10.2 Active research partnerships 1 1 2 2 3 4
3 Strategic Pillar 10: Research and Innovation  10.3 Successfully commercialized projects 0 0 o 0 1 1
4 10.4 Q1/Q2 journal publications to overall publications (%) 75 77 80 82 84 88
5 10.5 Research staff 0 1 2 2 2 3
1 11.1 Programmes in digital/hybrid mode (%) 0 0 ] 20 20 20
2 11.2 Participants in digital offerings 0 0 o 10 10 12
Strategic Pillar 11: Digitalisation
3 11.3 Revenue from digital offerings (%} ) 0 o 11 21 24
4 11.4 Nationalities in active online offerings 0 0 ] 1 2 2
1 12.1 Faculty to staff ratio 1.1 11 11 1.1 11 1.1
2 12.2 Faculty to student ratio - UG 143 143 143 143 143 143
3 12.3 Self-generated income (PKR) 50000 150000 250000 300000 400000 500000
4 12.4 Student fee proportion against total cost (%) 0 0 0 0 0 0
5 12.5 Eleciricity shified to solar energy (%) 0 0 0 0 0 0
6 12.6 Endowment fund volume (PKR} 0 0 o 0 0 0
7 12.7 Pension fund volume (PKR} 0 0 0 0 0 0
Strategic Pillar 12: Sustainability
8 12.8 Scholarships for students (PKR) 0 0 0 0 0 0
9 12.9 Students availing scholarships 0 0 o 0 0 0
10 12.10 8DG mapping (QEC) 0 0 0 0 0 0
1 12.11 Waste processedirecycled (3) 0 0 0 0 0 0
12 12.12 Wastewater treated for recyeling (%) 0 0 o 0 0 )
13 12.13 CO2 footprint mitigated (%) 0 0 0 0 0 0
14 12.14 New plantations 0 0 0 0 0 0

B 2 chieved still require data for verification



